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IN-cosmetics
World leading events for personal care ingredients

An overview of the 2021 in-cosmetics Group events and online resources

Beauty in the Making - Tomorrow's cosmetics and personal care starts here @
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Why get involved with
in-cosmetics?
The in-cosmetics Group is the meeting point and

learning hub for the personal care development
community worldwide - whether online or at live events.

Together we create opportunity, insight and inspiration,
while unlocking better experiences and choices for
consumers in a changing world.

o
210 )74
of the world's top
100 cosmetic
manufacturers
attend

Our world-leading events and online resources
showecase innovation in ingredients and
technologies. They also provide high-quality
scientific education, celebrate excellence and
share thought leadership.

i K0{0)74

of the world's
top 20 ingredient
suppliers
exhibit

in-cosmetics is all about the beauty of collaboration
- we connect producers and suppliers of raw
materials, fragrances, lab equipment, testing and
regulatory solutions with researchers and buyers
from personal care brands. We invite you to join in!

Leading cosmetic manufacturers in attendance:

media followers*

A 365 COMMUNITY

ALWAYS AN EVENT OR A CLICK AWAY

@ ? @
W
40,000+ visitors at
our live events*

610,000 unique
website users*

52,000+ newsletter
subscribers*

*in-cosmetics Korea/
Latin America/Global/
Asia/Summit

*2019 figures *Group newsletters mailed

twice a month

YOUR CORE TARGET AUDIENCE OF
PERSONAL CARE CREATORS.

KEEN TO REACH THEM?
SPEAK TO YOUR LOCAL AGENT (SEE PAGE 8)

in-cosmetics' 3
connect -+

240,000
page views

73,000+ social 15,000+ webinar

subscribers
delivering 277 leads
per session
on average

*Linkedin, Facebook, Twitter,
Instagram, WeChat
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in-cosmetics connect s

Launched in 2020, in-cosmetics Connect is our new online resource for

the industry. in-cosmetics Connect offers personal care creators access

to news and updates on ingredients, formulation, regulations and much more.
Content is delivered via webinars, virtual events, interviews with exhibitors,
podcasts, videos, experts’ articles as well as news round-ups.

Why not take part by booking sponsorship or curated content, eg Q&A's?

TOP VISITING COUNTRIES ON IN-COSMETICS CONNECT IN 2020:
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USA BRAZIL UK INDIA FRANCE ~ SOUTHKOREA  MEXICO SPAIN COLOMBIA GERMANY AUDIENCE
240,000 WEBSITE IN ENGLISH
PAGE VIEWS & PORTUGUESE

What's o - LiveiOn-demand

CALENDAR
GF EVENTS

LATEST LOOK INTO K-BEAUTY INNOVATIONS
¥ ON-DEMAND

2020 Launches

., 2020 CALENDAR
Awards “

More information at connect.in-cosmetics.com


https://connect.in-cosmetics.com/

LOCAL
AUDIENCE

)

South Korea's leading
cosmetic manufacturers
launch between 20 and 30
new products every month.

(Source: Beautytap)

in-cosmetics korea

Seoul ¢ July

in-cosmetics Korea is the only exhibition in Korea dedicated to personal
care ingredients. It attracts all the major Korean cosmetic manufacturers,
many of which don't attend overseas events, plus a number of key Chinese
and Japanese brands as well as distributors and consultants. The event also
features a highly popular and 100% free educational programme.
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9,044 50% EXHIBITORS SKOREA  CHINA JAPAN
UNIQUE VISITORS | COSMETIC/CONTRACT
MANUFACTURERS
*2019 show visitor figures
Awards K-Beauty Inspiration Matchmaking Programme
Honouring the best Innovation Zone Showcase of exhibitors'ingredients on Exhibitor and product recommendations
ingredients and K-Beauty formulations specific themes, K-Beauty formulations for visitors both before and at the show
and trending finished products.
atthe show 9 P Technical Seminars
Innovation Zone Marketing Trends & Regulations Exhibitor presentations focusing on new
A showcase of new ingredients Non-exhibitor presentations ingredients, claims and formulation

and formulations

techniques

NB: Please note that the above information is subject to change due to possible social distancing restrictions at the time of the event.

More information at korea.in-cosmetics.com


https://www.in-cosmetics.com/korea/en-gb.html

in-cosmetics latin america

Sao Paulo « September

in-cosmetics Latin America is the only exhibition in the region exclusively
dedicated to personal care ingredients. It attracts the majority of Brazilian
cosmetic manufacturers and key Latin American brands as well as distributors
and consultants. The event also features a highly popular educational
programme and myriad networking opportunities.

9 ' *
Bra}zﬂ boasts the world's second 5'701 .
haircare and fragrance market. TOTAL ATTENDANCE oo e, TOP 3 VISITING COUNTRIES*
J (Source: Euromonitor Interational) In‘ .In\ /m 'n‘ : o — s REGIONAL
w.w ‘ 4'736*: 48%" BRAZILIAN VISITORS - = - AUDIENCE
: ‘ BRAZIL  ARGENTINA COLOMBIA
'm .. UNIQUE VISITORS | COSMETIC/CONTRACT FROM OUTSIDE
MANUFACTURERS SAO PAULO
*2019 show visitor figures
SHOW AREAS:
Awards ITEHPEC Workshops Matchmaking
An opportunity to honour the best the Paid scientific / regulatory seminars Free lead retrieval Emperia app for all
industry has to offer with a particular focus by independent speakers exhibitors to get the most out of their
on Innovation Zone ingredients Marketing Trends participation
Innovation Zone Non-exhibitor presentations Technical Seminars
A showcase of new ingredients Exhibitor presentations focusing on new
and formulations ingredients, claims and formulation

techniques

NB: Please note that the above information is subject to change due to possible social distancing restrictions at the time of the event.

More information at latinamerica.in-cosmetics.com



https://www.in-cosmetics.com/latin-america/en-gb.html

in-cosmetics global

Western Europe ¢ October (but back to April from 2022)

As the market leading event, in-cosmetics Global attracts an international
audience of cosmetic manufacturers, distributors and consultants.

The unrivalled innovation launch pad for the personal care industry, the
show also sets the trends and provides high-level education.

Germany, UK and France *
rank as the world's 5th, 6th O%\LZATZE%;!LCE
GLOBAL J and 7th largest cosmetics

AUDIENCE markets respectively. 'N\ /n\ /m /I‘ m 12,355*§

(Source: Euromonitor International) ln\wln\ JNIQUE Y!?!TQB%_,,;

TOP 3 VISITING COUNTRIES**
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INTERNATIONAL VISITORS EXHIBITORS FRANCE ~ GERMANY

*2019 show visitor figures ** Based on typical Paris show visitor split
- _ I Awards (including Rising Star Award) Indie Trail Regulatory Conference
A unique opportunity to honour the best the A handy guide of the show and exhibitors Paid regulatory seminars by independent
industry has to offer and to acknowledge the  keen to supply ingredient quantities speakers
best new exhibitor at the show suitable to Indie brands

Sensory Bar

Boost Your Test Innovation Zone / Online Demos Exhibitor showcase of sensory ingredients
An'info area on selected testing companies A showcase of new ingredients and o
Formulation Lab formulations plus digital demos Sustainability Corner
Showcase of exhibitors’ sustainable

Practical, interactive exhibitor demonstrations Make-Up Bar ; ; ; ; :
with hands-on experience in a lab (RSD Exhibitor showcase of make-up ingredients projects (including online presentations)
visitors working for manufacturers only) Marketing Trends ge}ﬁll;\lmcal Semmars . .

. . Non-exhibitor presentations xhibitor presentations focusing on new
Ere;)g;ance/ Testing & Regulations/ R&D Tours ingredients, claims and formulation

ab Zones .
. . techniques
Areas showcasing products / solutions in A tour of the show focusing on specific au
these categories market segments (R&D visitors working for
manufacturers only)

NB: Please note that the above information is subject to change due to possible social distancing restrictions at the time of the event.

More information at in-cosmetics.com/global


https://www.in-cosmetics.com/global/en-gb.html

IN-cosmetics asia

Bangkok ¢ November

in-cosmetics Asia is the leading event in Asia Pacific for personal care
ingredients. The event brings together cosmetic manufacturers, distributors
and consultants from across the Asia-Pacific region. It is the most popular
launch pad in this territory and it also provides visitors with a 100% free
educational programme.

Asia Pacific ranks as the 16, 571*

TOP 3 VISITING COUNTRIES*

WOﬂd’S Second 'largest TO-I;AL A;FTE'.\‘DA,:‘CE JPST— L S, . .

cosmetics market and T lalal o — 36%" 519" 4l E i{.; REGIONAL
accounts for nearly 50% of o o~ AUDIENCE
global skincare salZs TII\T umouax:/lgﬁ?)]p: INTEGPATIGRL VISTIGE'S  EXHIBITORS THATARD - CHIA SR

(Source: Euromonitor International)

*2019 show visitor figures

SHOW AREAS:

Awards Ceremony
Honouring the best Innovation Zone
ingredients and Spotlight On entries

Marketing Trends & Regulations
Non-exhibitor presentations and
formulations

Spotlight On
Exhibitor showcase of products in 3
new trending categories: protection,

sustainability and colour cosmetics

Formulation Lab R&D Tours

Practical, interactive exhibitor
demonstrations with hands-on experience
in a lab (R&D visitors working for
manufacturers only)

Innovation Zone
A showcase of new ingredients and
formulations

NB: Please note that the above information is subject to change due to possible social distancing restrictions at the time of the event.

90-min show tours visiting exhibitor
stands for exclusive presentations and
introductions (R&D visitors working for
manufacturers only)

More information at asia.in-cosmetics.com

Technical Seminars

Exhibitor presentations focusing on new
ingredients, claims and formulation
techniques



https://www.in-cosmetics.com/asia/en-gb.html

in-cosmetics’
formulation summit

London ¢ November

The Formulation Summit provides learning and networking
opportunities for R&D professionals, senior formulators and decision-
makers from cosmetic brands, manufacturers and personal care creators.

TOP 3 VISITING COUNTRIES*
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: UNIQUE DELEGATES

AUDIENCE

INTERNATIONAL VISITORS

*2020 Virtual event figures

SPONSORSHIP OPPORTUNITIES

GOLD / SILVER / BRONZE
SPONSORSHIP AND / OR
TABLE-TOP PARTICIPATION

More information at
summit.in-cosmetics.com

YOUR CONTACTS FOR ALL EVENTS

Head of Sales

Yanneth Castro
Head of Sales
yanneth.castro
@reedexpo.co.uk

T: +44 20 8439 5696
Richmond, UK

ASEAN, Australia,
China, Hong Kong,
Taiwan

Daniel Dong

Sales Manager
daniel.dong@reedexpo.com.cn
T: +86 10 5933 9129

Beijing, China

Austria, Germany,
Scandinavia and
Switzerland

Rahel Hilker

Sales & Marketing Manager
rahel.hilker@reedexpo.de
T: +49 211 556 285 21
Dusseldorf, Germany

Lena Rolofs

Sales Executive
lena.rolofs@reedelsevier.com
Tel: +49 211 5562-8564

Dusseldorf, Germany

France and Belgium

Laurine Martinez

Sales Executive
lmartinez@reed-export.fr
T:+33179719673
Paris, France

Rosalie Madec

Sales Executive
rmadec@reed-export.fr
T: +33179 7193 06
Paris, France

India

Rekha Yadav
Sales Manager
rekha.yadav@reedexpo.co.uk

T: +91 (0)22 67716604
M: +91 9987385741

Mumbai, India

Italy & Spain

Lisa Zitelli

Sales Manager
lisa.zitelli@reedexpo.it
T: +39 02 43517085
Milan, Italy

Japan

Keiko Itai

Sales Manager
itaik@reedexpo.co.jp
T: +81 3 6261 2996
Tokyo, Japan

South America

& Mexico

Stephen Guthartz

Sales Manager
squthartz@reedexpo.com
T: +1 203 840 5336
Whatsapp: +1.203.822.8367
Norwalk, CT, USA

South Korea

Alex Lee

Sales Manager
alex.lee@nexstar.co.kr

T: +82 70 7016 9298
Goyang-City, South Korea
Rose Lee

Assistant Sales Manager
rose.lee@nexstar.co.kr

T: +82 70 7016 9296
Goyang-City, South Korea

Information correct at the time of going to print (Dec 2020)

Amelie Hwang

Assistant Sales Manager
amelie.n@nexstar.co.kr
T.+82 70 7016 9297
Goyang-City, South Korea

Thailand

Parichat (Ann) Kositsin
Senior Project Executive
parichat.kosi@reedtradex.co.th
T: +66 2686 7388

Bangkok, Thailand

The Netherlands

Nadine Grotendorst
International Sales Manager
ngrotendorst@reed-export.fr
T: +316 22 97 02 65
Amsterdam, The Netherlands

UK

Tim Lomas

Head of Sales ISG UK
tim.lomas@reedexpo.co.uk
T: +44 (0)20 8910 7875
Richmond, UK

USA and Canada

Kaitlyn Fritz

Sales Executive
kfritz@reedexpo.com
T: +1 203 840 5968
Norwalk, CT, USA

Rest of the World

Nataliya Yener

Senior Sales Executive
nataliya.yener@reedexpo.co.uk
T: +44 (0)20 8910 7115
Richmond, UK


https://www.in-cosmetics.com/summit/en-gb.html

